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HIGHLIGHTS

Summary of results
Six months to

30 September % change
£ million 2007 2006  reported underlying®
Revenue 4491 3920 15 19
Operating profit 97.3 74.6 30 38
Adjusted operating profit* 95.1 84.2 13 19
Profit before taxation 95.8 73.4 31
Diluted EPS (pence) 14.9 11.1 34
Adjusted diluted EPS (pence)* 14.8 12.5 18
Dividend per share (pence) 3.35 2875 17

* ‘Adjusted’ refers to profitability measures calculated before:
— Atlas costs of £12.9m (2006: £9.6m) which relate to the Group’s infrastructure redesign
initiative announced in May 2005.
—  Net profit of £15.1m (2006: nil) relating to the relocation of global Headquarters.
# Underlying change is calculated at constant exchange rates.

Certain financial data within this document have been rounded.
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HIGHLIGHTS
CONTINUED

Operational highlights

— Retall revenue up 25% underlying; comparable store sales growth of 11%;
opened 11 new stores

— Wholesale revenue up 16% underlying; US up over 40% underlying

— Accessories now 31% of sales (excluding licensing), led by luxury handbags
— Atlas implementation in final stages

— Increased investment in infrastructure to support strong growth

Financial highlights
— Total revenue up 19% underlying (15% reported)

— Adjusted operating profit up 19% underlying (13% reported)
— Retail/wholesale operating margin up to 15.2% (2006: 14.0%), as gross
margin increases by 300 basis points

— Adjusted diluted EPS up 18% as share buyback continues

— Profit before tax up 31%, including £15.1m net profit relating to the planned
relocation of global headquarters

— Interim dividend increased by 17% to 3.35p
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INTERIM MANAGEMENT REPORT

Good progress against our five key
strategic initiatives

Burberry continued to make considerable
operational progress throughout the
organisation in the first six months of the
year, while delivering 19% underlying growth
in revenue and adjusted operating profit.,
This growth continues to be driven by
strong product designs, our cohesive and
compelling marketing campaigns, the monthly
flow of new products as a result of the
revised calendar and the introduction of

a basic replenishment programme.

Looking forward, in the second half of the
year, and the third quarter in particular,
Burberry faces an intense period of activity.

In our largest quarter, we continue to
experience high volume growth driven by the
strength of our product designs. At the same
time, we are in the most demanding phase of
implementing our new [T infrastructure (SAP),
while also rapidly evolving our global supply
chain and logistics functions.

Leveraging the franchise

Burberry has continued to act more as one
brand and company during the first half of the
year — be it in product design, marketing or
organisational structure. For example, the
success of Burberry's runway (or Prorsum)
collections continues, both financially (with
sales nearly doubling in the first half) and in
providing design inspiration for our tailored
and casual offers. From an organisational
standpoint, Burberry now has four regional
Presidents (Americas, Asia, Europe and
Spain), who for the first time have
responsibility for both retail and wholesale
operations within their markets. This allows
much greater consistency over brand
positioning, merchandising and pricing
than before.
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Intensifying non-apparel development
Accessories grew by 35% on an underlying
pbasis in the first half to reach 31% of retalil
and wholesale revenue. Currently, luxury
handbags in our European and US retail
stores account for 50-60% of all handbag
sales compared to less than 40% a year
ago, and less than 5% some 18 months ago.
This move to luxury is increasing the average
price point of our handbags by over 25%.

Accelerating retail-led growth

During the first half, Burberry opened 11 new
stores, including three additional trial icon
stores. We also refurbished several stores as
the start of our programme to renovate about
20 stores a year, with early pleasing resullts.
We are also trialing new fixtures and visual
merchandising technigues to improve the
productivity of space in both our stores and
those of our wholesale customers. Finally, the
pasic replenishment programme introduced in
late 2006 allowed more reorders of continuity
products and fast-selling lines. This
programme contributed about 2% of
wholesale revenue in the half.

Investing in under-penetrated markets

The US remains a key target market for
Burberry. In the first half, sales grew by

29% on an underlying basis, with over 20%
growth in retail and 40% growth in wholesale.
Emerging markets grew strongly from a small
base, with a further six franchise stores
opened in the half, in locations such as
Mexico City, Istanbul and Rostov on Don

in Russia.

Pursuing operational excellence

In addition to implementing our new IT
platform (SAP), Burberry continues to evolve
its global supply chain and logistics functions.
During the first half, we further upgraded our
supplier base, using some larger, more
vertically integrated vendors. We also opened
new distribution facilities in the US and the
Netherlands to support growth of the
pusiness and started to move to direct
deliveries of apparel from suppliers in order
to reduce cycle times.
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INTERIM MANAGEMENT REPORT
CONTINUED

Atlas implementation in final stages and
delivering benefits

The implementation of Project Atlas continued
in the first half, with further progress in both
improving business processes and in
instaling a new [T platform. During the first
half, we used the new SAP system for the
first ime in areas such as finance and non-
stock procurement in the US and, importantly,
used it to write all orders, procure goods and
take inbound deliveries for Spring/Summer
2008 merchandise.

At a time when Burberry is growing so strongly,
we decided to delay certain elements of the
[T roll-out into the third quarter to mitigate

the risks of implementation. This was
predominantly to handle Spring/Summer
2008 outbound deliveries and retalil in the UK
and Europe. This rephasing has led to some
additional spend, both in operating costs
within the business and in IT resources.

As a result of the latter, overall costs relating
to Allas in the current financial year are

now expected to be approximately £19m
(previously £15m). This brings the total
project cost to just over £50m in the
three-year period.

Both the warehouse implementation, which
has been used from September 2007 to ship
Spring/Summer 2008 products, and the
UK/Europe retail phase, which started in
October 2007, are progressing to plan.

As is normal with this type of implementation,
typical data and process issues are being
addressed daily by internal and external
resources. With the core system now built
and being deployed in Europe and core
central functions, the full roll-out to the US
and Asia will follow during calendar year 2008.

The Atlas programme remains on track to
deliver the targeted £20m tangible benefits
this year, having delivered about £6m of this
in the second half of last year and £7m of
this in the first half of this year. Looking
beyond this, the programme will enable
further sales growth and margin expansion
in areas such as markdown reductions,
dynamic replenishment, greater visibility of

stock levels and reduced manual processing.
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Increased investment in first half

to support strong growth

We have also increased our investment in
improving business processes around the
group, including adding distribution capacity
1o handle the strong growth in volume,
strengthening our global supply chain team
and upgrading our corporate functions.

Capital expenditure in the first six months
was £20.9m (2006: £14.5m). We now
expect to spend between £50-£55m in the
current financial year (previously £60m) as
certain store projects have been rescheduled
into next year.

Outlook

Retall

Average selling space is expected to increase
py 12% year-on-year in the second half. We
expect 1o open about eight new mainline
stores in this period, predominantly in Europe.

Wholesale

Based upon orders received to date,
Burberry expects wholesale revenue in the
second half to show a further mid-teens
percentage increase on an underlying basis.
This builds on the strong performance of
wholesale in the second half of last year

(H1 2006/07: wholesale revenue +1%,;

H2 2006/07: +17% on an underlying basis).
Spain is expected to show further weakness,
countered by good growth elsewhere across
the rest of Europe and the US.

Licensing

For the full financial year, Burberry continues
to expect broadly flat underlying licensing
revenue relative 1o last year. For the second
half of the year, revenue is expected to be
moderately down, largely reflecting different
phasing of royalty payments between halves
and the non-renewal of certain menswear
licences. The weakness of the yen is
expected 1o reduce reported revenue and
profit by about a further £3m in the second
half (about £6m in the full year).
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INTERIM MANAGEMENT REPORT
CONTINUED

Group financial highlights

Revenue up 19% on an underlying basis, 15% reported. Exchange rates reduce
revenue by £17m.

Adjusted operating profit up 19% on an underlying basis, 13% reported. Exchange rates
reduce adjusted operating profit by £5.4m.

Adjusted operating margin of 21.2%, or 21.6% at constant exchange rates (2006: 21.5%).
Yen weakness impacts reported operating margin.

Adjusted retail/wholesale margin up to 15.2% (2006: 14.0%), as gross margin increases
by 300 basis points.

Profit before tax up 31% reported, after Atlas costs of £12.9m and £15.1m net profit
relating to the relocation of global headquarters.

Reported tax rate of 31% (2006: 32%).
Adjusted EPS up 18% as share buyback continues. Reported EPS up 34%.
Interim dividend of 3.35p, as progressively moves towards a 40% payout ratio.

Six months to

30 September % change
£ million 2007 2006 reported underlying*
Revenue 4491 392.0 15 19
Cost of sales (163.2)  (150.4) 9
Gross margin 285.9 241.6 18
Adjusted operating expenses (190.8) (157.4) 21)
Adjusted operating profit 95.1 84.2 13 19
Allas costs (12.9) (9.6) (34)
Relocation of Headquarters 15.1 - -
Operating profit 97.3 74.6 30 38
Net finance charge (1.5) (1.2) (25)
Profit before taxation 95.8 73.4 31
Taxation (29.7) (23.5) (20)
Attributable profit 66.1 49.9 32
Adjusted EPS (pence) 14.8 12.5 18
EPS (pence) 14.9 11.1 34

Weighted average number of ordinary shares (millions) 442.4 449.8 -

EPS is calculated on a diluted basis.
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INTERIM MANAGEMENT REPORT
CONTINUED

Revenue analysis

Revenue in the six months to 30 September 2007 was £449.1m, an underlying increase of 19%
(15% reported), further reinforcing the strength of the Burberry brand and strategies.

Revenue by channel of distribution

Six months to

30 September % change
£ million 2007 2006 reported underlying
Retall 202.5 169.1 20 25
Wholesale 2071 182.1 14 16
Licensing 39.5 40.8 3) 5
Total 4491 392.0 15 19
Retail Wholesale

Retail sales grew by 25% on an underlying
basis (20% reported) in the first half, to reach
45% of total revenue compared to 43% in
the same period last year.

Comparable store sales grew by 11%,
driven particularly by strong Autumn/Winter
product designs, by cohesive advertising
and marketing campaigns and by the more
frequent flow of new products to our stores.
Luxury handbags, women'’s runway apparel
and outerwear continued to perform well,
further increasing the average unit retall
price in our mainline stores. Comparable
store sales growth was particularly

pleasing in the US, Italy and other parts

of Continental Europe, including our
Spanish womenswear concessions.

During the first half, Burberry opened 11
new stores, bringing the total to 88. Five
stores were opened in Europe, one in Asia
and five in the US, including three additional
icon trials. These test stores are smaller than
average and offer a higher proportion of
accessories, shoes and outerwear than a
mainline store. We also opened a further net
13 concessions (now 195 in total), of which
nine were in Asia. A net two outlets were
opened during the half, bringing the total to
35. Overall, in the first half, there was a 12%
increase in average selling space year-on-
year, bringing the total net selling space at
30 September 2007 to just under 700,000
square feet,

Wholesale revenue, which continued to
account for 46% of total sales in the first half,
increased by 16% on an underlying basis (14%
reported), consistent with our expectations.
This performance continued the momentum
of the second half of last year.

Sales growth in the first half reflected the
strength of the Autumn/Winter collection
which was shipped to wholesale customers
predominantly during the second quarter.

As in retall, revenue growth was driven by the
appeal of the product, by the more frequent
flow of product to customers with the new
market calendar and by basic replenishment.
While Spain remained down year-on-year,
the US showed particular strength with
growth in key accounts of over 40%. Europe
(excluding Spain) and emerging markets also
performed well,

In conjunction with local franchisees, Burberry
opened six stores during the half, including
those in Mexico City, Istanbul and Rostov on
Don in Russia. This brings the number of
franchise stores to 64 in markets such as
China, the Middle East, India, Russia and
Latin America.
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INTERIM MANAGEMENT REPORT
CONTINUED

Licensing
Total licensing revenue in the first half
increased by 5% on an underlying basis

(down 3% reported). The weakness of the
yen reduced reported revenue by £3.4m.

Apparel volumes in Japan were broadly flat
in the first half but there was some growth
in our smaller, more traditional non-apparel

licensed categories.

Revenue by region
Revenue by origin of business

Global product licensing revenue benefited
from good growth in eyewear, following the
launch of the first collection in late 2006

py our new licensee, Luxottica. Burberry
continues to rationalise its licensed products,
both in Japanese non-apparel and in
menswear in Europe and the US as it moves
10 a more consistent product offer globally.

Six months to

30 September % change
£ million 2007 2006 reported
Furope (excluding Spain) 168.9 1271 33
Spain 82.1 86.8 5)
North America 96.0 79.8 20
Asia Pacific 102.1 98.3 4
Total 4491 392.0 15

Retail/\wholesale revenue by destination

Six months to

30 September % change
£ million 2007 2006 reported underlying
Europe (excluding Spain) 138.3 109.9 26 26
Spain 75.5 74.8 1 1
North America 98.0 81.8 20 29
Asia Pacific 82.6 75.8 9 16
Rest of World 15.2 8.9 71 71
Total retail/wholesale 409.6 351.2 17 21

The comments below refer to revenue by destination which better reflects the regional demand

for Burberry products.

Europe (excluding Spain)

Revenue in the first half in Europe (excluding
Spain) increased by 26% on an underlying

and reported basis. Wholesale revenue
accounts for just over half of the region's

sales. There was roughly equal growth in

retail and wholesale during the period.

France and ltaly were the best performers

as European consumers responded

favourably to the Autumn/Winter collection

in particular.

Spain

Revenue in the first half in Spain was in line
with last year, against the background of a
challenging market environment. Retail, which
accounts for about one-third of Spanish
sales, grew very strongly, largely reflecting
the continuing success of the womenswear
concessions that Burberry now operates.
Wholesale revenue was down by double-digit
percentages, due in part to the ongoing
erosion of multi-brand accounts — a trend
we expect to continue in the second half,
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INTERIM MANAGEMENT REPORT
CONTINUED

North America

Revenue in the first half in North America
increased by 29% on an underlying basis
(20% reported). Retall, which is more than
twice the size of wholesale, grew sales by
over 20% underlying — broadly half from
comparable stores growth and half from new
space. The wholesale growth of over 40%
reflects our renewed focus on this market and
our five key accounts there.

Retail/wholesale revenue by product category

Asia Pacific

Revenue in the first half in Asia Pacific
increased by 16% on an underlying basis
(9% reported). Just over half the revenue
comes from retail (in Korea, Hong Kong,
Taiwan and other markets) where there was
moderate growth in comparable store sales
in the half. Wholesale revenue grew by
double-digits on an underlying basis, with
the duty-free market in Korea leading the
way. Refurbishments in the region are
generating pleasing sales uplifts.

Six months to

30 September % change
£ million 2007 2006 reported underlying
Womenswear 156.2 138.2 13 16
Menswear 115.6 109.0 6 1
Accessories 125.1 95.3 31 35
Other* 12.7 8.7 46 50
Total retail/wholesale 409.6 351.2 17 21

* Mainly childrenswear.

Womenswear (38% of sales, 39% in 2006)
Womenswear revenue grew by 16% on an
underlying basis in the first half. Outerwear
and the new pre-line runway apparel
collection continued to drive growth in both
channels. We continued to refine and
strengthen the design and merchandising

of the collection to build a comprehensive
offering across the product pyramid.

Menswear (28% of sales, 31% in 2006)
Menswear revenue grew by 11% underlying,
with outerwear in particular outperforming with
the introduction of more modem styles. This
was the first collection to benefit from greater
collaboration with the new centralised design
team, under Christopher Bailey. It also reflects
the first global outerwear programme where
the core central team has worked on an
integrated basis with the Spanish team.
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Accessories (31% of sales, up from 27%
in 2006)

Accessories were the fastest growing of
Burberry's main product categories in the half,
up 35% underlying. Luxury handbags and
shoes were the highlights with sales growth
globally supported by product innovation,

a basic replenishment programme and the
Autumn/Winter 2007 marketing campaign
strongly featuring these products across

all mediums (print, editorial, catalogue,
e-commerce). Although still small, sales of
shoes more than doubled in the first half and
we have recently strengthened the team
across design, merchandising and sourcing.
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INTERIM MANAGEMENT REPORT
CONTINUED

Operating profit analysis
Total operating profit

Six months to

30 September % change

£ million 2007 2006 reported underlying
Retail/\wholesale 62.1 49.2 26 30
Licensing 33.0 35.0 6) 4
Adjusted operating profit 95.1 84.2 13 19
Adjusted operating margin % 21.2% 21.5%

Altlas costs (12.9) (9.6) (34) (34)
Relocation of Headquarters 15.1 - - -
Operating profit 97.3 74.6 30 38

Adjusted operating profit grew by 13% to
£95.1m in the first half. Exchange rates
reduced profit by £5.4m or 6%. The adjusted
operating margin fell by 30 basis points.

Retail/\wholesale adjusted operating profit

While there were improvements in the
revenue and operating margin from retalil
and wholesale combined, these were more
than offset by a lower proportion of profit
from licensing, as well as a reduction of
approximately £3m in licensing revenue
and profit relating to the weaker yen.

Six months to

30 September % change
£ million 2007 2006 reported
Revenue 409.6 351.2 17
Cost of sales (163.2)  (150.4) (8)
Gross margin 246.4 200.8 23
Gross margin % 60.2% 57.2%
Adjusted operating expenses (184.3) (151.6) (22)
Adjusted operating profit 62.1 49.2 26
Adjusted operating expenses as % of sales 45.0% 43.2%
Adjusted operating margin 15.2% 14.0%

Gross margin in retail and wholesale
combined increased by 300 basis points in
the first half of the year. Nearly half of this gain
came from Atlas-related benefits, predominantly
from better sourcing of products. We also
benefited from the mix change in favour of
retail, which is a higher gross margin channel,
and the mix change in favour of accessories.
During the half, we had higher regular price
sell-throughs, leading to less markdown
inventory. This allowed us to reduce both

the length of our sale periods and the
percentage discounts given.

Operating expenses as a percentage of sales
increased to 45.0%. Again this reflects a
greater proportion of sales from the retalil
channel where operating expenses as a
percentage of revenue are higher than in
wholesale. In addition, there was significant
investment through the profit and loss
account to support the current and forecast
levels of growth in the business. This covered
areas such as: expanded and new distribution
facilities; supply chain; increased [T costs;
more new store openings; and investment in
a more professional corporate centre, such
as design and merchandising, customer
service and upgrading corporate functions.
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INTERIM MANAGEMENT REPORT

CONTINUED

Licensing adjusted operating profit

Six months to Six months to

30 September 30 September 2007
£ million 2007 2006 At constant FX
Revenue 39.5 40.8 42.9
Cost of sales - . _
Gross margin 39.5 40.8 42.9
Gross margin % 100% 100% 100%
Adjusted operating expenses (6.5) (5.8) (6.6)
Adjusted operating profit 33.0 35.0 36.3
Adjusted operating margin 83.5% 85.8% 84.6%

As discussed earlier, on an underlying basis,
licensing revenue was up by 5% (down 3%
reported). However, as the table above
shows, the weakness of the yen reduced
both reported revenue and adjusted operating
profit by about £3m. The weakness of the
yen is expected to reduce reported revenue
and profit by about a further £3m in the
second half (about £6m in the full year).

Relocation of Headquarters

As previously announced, Burberry
completed the sale of its central London
building during the first half, in advance of the
global Headquarters relocation planned for
late 2008. The net profit relating to this
disposal was £15.17m and the cash proceeds
were £28m. Capital expenditure next year will
include about £20-£25m relating to the fit-out
costs of the new building.

Taxation

The taxation rate on reported profit before
taxation for the first half is 31% (2006: 32%).
This is the estimated rate for the full year
(compared to 29.5% for last year, after a
1.56% one-time adjustment).

The taxation rate on adjusted profit before
taxation is 30.2%, after an adjustment of
0.8% relating to the net profit on relocation
of Headquarters.

Cash flow and net debt

Net debt at 30 September 2007 was
£89.2m, compared to £2.8m at 31 March
2007 and £55.2m at 30 September 2006.
Major movements in the first six months of
the year include a £95m working capital
outflow (£58m in the same period last year),
reflecting the growth in the business and

a change in the operating model. For
example, we have been building stocks of
replenishment products ahead of the key
selling season. Other flows were a £29m
inflow mainly from the disposal of the
Headquarters building, dividend payments
of £33m (2006: £24m) and a £40m outflow
on the share buyback programme, where
we purchased 6.2m shares.

Principal risks and uncertainties

The principal risks and uncertainties affecting
the business activities of the Group are
much in line with those detailed on pages
58 to 60 of the Burberry Group plc Annual
Report 2006/07. On an ongoing basis
throughout the period, the Group carries

out a structured process to identify, evaluate
and manage significant risks faced by the
Group. In the view of the directors, there has
een no material change in these factors in
respect of the remaining six months of the
financial year.
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CONDENSED GROUP INCOME STATEMENT
UNAUDITED
Six months to ~ Six months to
30 September 30 Sept
2007 06
Note £m £m £m
Turnover 3 449.1 392.0 850.3
Cost of sales (163.2) (150.4) (329.0)
Gross profit 285.9 241.6 521.3
Net operating expenses (188.6) (167.0) (364.3)
Operating profit 97.3 74.6 157.0
Financing
Interest receivable and similar income 3.1 2.4 55
Interest payable and similar charges (4.6) (3.6 6.2)
Net finance charge 3 (1.5) (1.2) ©.7
Profit before taxation 3 95.8 73.4 156.3
Taxation 5 (29.7) (23.9) (46.1)
Attributable profit for the period 13 66.1 49.9 110.2

The profit for the period is attributable to the equity holders of the Company and relates to

continuing operations.

Earnings per share
— basic 6 15.2p 11.4p 25.2p
— diluted 6 14.9p 11.1p 24.7p
Non-GAAP measures
Adjusted operating profit £m £m
Operating profit as above 97.3 74.6 157.0
Add:
Altlas costs 4 12.9 9.6 21.6
Treorchy closure costs 4 - - 6.5
Less:
Relocation of Headquarters net profit 4 (15.1) - -
Adjusted operating profit 95.1 84.2 185.1
Adjusted earnings per share
— basic 6 15.1p 12.9p 29.7p
— diluted 6 14.8p 12.5p 29.1p
Dividends per share
— Proposed interim (not recognised as a liability

at 30 September) 7 3.35p 28/bp  2.875p
— Final (not recognised as a liability at 31 March) 7 - - 7.625p
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CONDENSED GROUP STATEMENT OF
RECOGNISED INCOME AND EXPENSE UNAUDITED

Six months to ~ Six months to

2007
Note £m
Attributable profit for the period 66.1
Cash flow hedges — gains deferred in equity 1.3 54
Foreign currency translation differences 0.1 (20.8)
Net actuarial losses on defined benefit pension scheme (0.4) 0.2)
Tax on items taken directly to equity 0.7 0.8)
Net income/(expense) recognised directly in equity 13 1.7 (16.4)
Cash flow hedges — transferred to the income statement (3.2) 0.6)
Tax on items transferred from equity 1.1 0.2
Net losses recognised directly in equity net of transfers (0.4) (16.8)
Total recognised income for the period 13 65.7 33.1 84.3

All the recognised income and expense for the period is attributable to the equity holders of
the Company.
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CONDENSED GROUP BALANCE SHEET

UNAUDITED

As at

30 September

2007

Note £m

ASSETS
Non-current assets

Intangible assets 8 135.0 133.0 133.6
Property, plant and equipment 8 156.9 164.5 162.7
Deferred taxation assets 24.4 14.0 24.6
Trade and other receivables 9 6.3 5.1 5.1
322.6 316.6 326.0
Current assets
Inventory 218.5 131.7 149.8
Trade and other receivables 9 161.1 150.5 137.2
Derivative financial assets 4.3 5.8 5.3
Cash and cash equivalents 98.0 102.2 131.4
481.9 390.2 423.7
Total assets 804.5 706.8 749.7
LIABILITIES
Non-current liabilities
Long-term liabilities 10 (12.3) (10.9) (10.4
Deferred taxation liabilities (8.9) 8.9 (10.2
Retirement benefit obligations (1.7) (1.7) (1.8)
Provisions for liabilities and charges 11 (3.6) (2.8) -
(26.5) (24.3) (22.4)
Current liabilities
Bank overdrafts and borrowings (187.2) (157.4) (134.2)
Derivative financial liabilities (1.1) 0.4) ©.5)
Trade and other payables 12 (153.1) (132.1) (170.7)
Income tax liabilities (34.6) (25.0) (25.0)
(8376.00 (314.9) (330.4)
Total liabilities (402.5)  (339.2) (352.8)
Net assets 402.0 367.6 396.9
EQUITY
Capital and reserves attributable to the Company’s
equity holders
Ordinary share capital 13 0.2 0.2 0.2
Share premium account 13 174.0 166.6 167.3
Capital reserve 13 26.6 26.0 26.0
Hedging reserve 13 0.6 3.0 1.8
Foreign currency translation reserve 13 (5.0 1.4 6.2)
Retained eamings 13 205.6 170.4 207.8
Total equity 402.0 367.6 396.9
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CONDENSED GROUP CASH FLOW STATEMENT

UNAUDITED

2007 ZCO‘ES

£m £m

Cash flows from operating activities
Operating profit 97.3 74.6 157.0
Depreciation 14.2 12.1 25.9
Amortisation 1.7 1.0 1.8
Impairment releases - - (1.0)
(Profit)/loss on disposal of property, plant and equipment (18.8) - 1.1
Fair value losses on derivative instruments (0.8) - -
Charges in respect of employee share incentive schemes 71 4.8 10.8
Increase in inventories (68.7) (10.3) (33.4)
Increase in trade and other receivables (22.5) (44.3) (33.8)
(Decrease)/increase in trade and other payables (8.7) (3.3) 32.8
Cash generated from operations 5.8 34.6 161.2
Interest received 2.1 2.0 4.6
Interest paid 4.5) (2.7) 6.2)
Taxation paid (18.8) (20.3) (45.8)
Net cash (outflow)/inflow from operating activities (15.4) 13.6 113.8
Cash flows from investing activities
Purchase of tangible and intangible fixed assets (20.9) (14.5) (34.3)
Proceeds from sale of property, plant and equipment 29.0 - 0.1
Payment of deferred consideration (10.0) (1.5) (1.4)
Acquisition of subsidiary - - ©.1
Net cash outflow from investing activities (1.9 (16.0) (35.7)
Cash flows from financing activities
Dividends paid in the year (32.9)
Issue of ordinary share capital 0.5
Purchase of shares through share buy back (39.5)
Sale of own shares by ESOPs 4.2
Draw down on loan facility 86.5
Net cash inflow/(outflow) from financing activities 18.8
Net increase/(decrease) in cash and cash equivalents 1.5
Effect of exchange rate changes on opening balances (1.4)
Cash and cash equivalents at beginning of period 57.2
Cash and cash equivalents at end of period 57.3

As at

30 September 30 Sep
2007
£m
Cash at bank and in hand 58.9
Short-term deposits 39.1
Cash and cash equivalents as per the balance sheet 98.0 . .
Bank overdrafts (40.7) (67.4) (74.2)
Cash and cash equivalents as per the cash flow statement 57.3 44.8 57.2
Bank borrowings (146.5) (100.0) (60.0)
Net debt (89.2) (65.2) (2.8)
15
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS

1. Corporate information

Burberry Group is a luxury goods manufacturer, wholesaler and retailer in Europe, North America
and Asia Pacific; licensing activity is also carried out, principally in Japan. All of the companies
which comprise Burberry Group are owned by Burberry Group plc (‘the Company’) directly or
indirectly.

2. Accounting policies and basis of preparation

The financial information contained in this report is unaudited. The Condensed Group Income
Statement, Condensed Group Statement of Recognised Income and Expense and Condensed
Group Cash Flow Statement for the interim period to 30 September 2007, and the Condensed
Group Balance Sheet as at 30 September 2007 and related notes have been reviewed by the
auditors and their report to the Company is set out on pages 26 and 27. These interim financial
statements do not constitute statutory accounts within the meaning of Section 240 of the
Companies Act 1985. Statutory accounts for the year ended 31 March 2007 were approved by
the Board of directors on 23 May 2007 and filed with the Registrar of Companies. The report of
the auditors on the statutory accounts for the year ended 31 March 2007 was unqualified, did
not contain an emphasis of matter paragraph and did not contain a statement under Section 237
of the Companies Act 19856.

These condensed consolidated financial statements for the six months ended 30 September
2007 have been prepared in accordance with the Disclosure and Transparency Rules of the
Financial Services Authority and with IAS 34, ‘Interim Financial Reporting’ as adopted by the
European Union. This report should be read in conjunction with the Group’s financial statements
for the year ended 31 March 2007, which have been prepared in accordance with IFRS as
adopted by the European Union.

Accounting policies and presentation are consistent with those applied in the Group’s financial
statements for the year ended 31 March 2007 as set out on pages 81 to 85.

The following new standards or interpretations are mandatory for the first time for the financial
year ending 31 March 2008:

IFRS 7 Financial Instruments: Disclosures
Effective for annual periods beginning on or after 1 January 2007

IFRIC 8 Scope of IFRS 2
Effective for annual periods beginning on or after 1 May 2006

IFRIC 9 Reassessment of Embedded Derivatives
Effective for annual periods beginning on or after 1 June 2006

IFRIC 10 Interim Financial Reporting and Impairment
Effective for annual periods beginning on or after 1 November 2006

IFRIC 11 IFRS 2: Group and Treasury Share Transactions
Effective for annual periods beginning on or after 1 March 2007

Non-GAAP measures

Non-GAAP measures are presented in order to provide a clear and consistent presentation
of the underlying performance of the Group’s ongoing business. Such presentation will be
prepared on a consistent basis in the future.
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

3. Segmental analysis
(a) Tumover and profit before taxation — by origin of business

Europe comprises operations in France, Germany, Italy, Switzerland, Austria, Belgium,
Czech Republic, Hungary and the UK. North America comprises operations in the US. Asia
Pacific comprises operations in Australia, Hong Kong, Korea, Malaysia, Singapore and Taiwan.

Europe

(excluding Spain) Spain North America Asia Pacific Total

2007 006 2007 2006 2007 2006 2007 2006 2007 2006
Six months to 30 September £m £m £m £m £m £m £m £m £m £m
Gross segment
tumover 299.3 213.8% 93,5 8857 96.0 /9.8 102.1 995 590.9 481611
Inter-segment
turmnover (130.4) (86.7)F (11.4)  (1.7) - - - (1.2) (141.8) (39.6)"
Turnover 168.9 1271 821 86.6 96.0 /9.6 1021 985 449.1 392.0
Operating profit 58.0 56.8* 146 380 100 (45147 143 973 746
Net finance charge (1.5 (1.2
Profit before taxation 95.8 /3.4
Taxation (29.7) (23.5)
Attributable profit for the year 66.1 499

Europe North Asia
(excluding Spain) Spain America Pacific Total
Year to 31 March 2007 £m £m £m £m £m
Gross segment turmover 450.0F  177.6 192.6 214.4  1,034.6*
Inter-segment turnover (179.3) (3.7) - (1.3) (184.3)+
Turnover 270.7 173.9 192.6 213.1 850.3
Operating profit 104.1% 18.4 5.3% 34.2 157.0
Net finance charge ©.7)
Profit before taxation 156.3
Taxation (46.1)
Attributable profit for the year 110.2
I Restated for inter-segment tumover
+ Restated for th agreement in relation to interal sales between the UK and US, previously under negotiation with the UK
and USA Com t Authorities, which has been finalised in the period
17
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

3. Segmental analysis continued

(b) Turnover by destination
Six months to ~ Six mo
30 September 30 Sep

2007
£m £m £m
Europe (excluding Spain) 138.3 109.9 229.8
North America 98.0 81.8 196.5
Asia Pacific 82.6 75.8 167.5
Spain 75.5 74.8 151.8
Rest of World 15.2 8.9 18.6
Wholesale and Retail 409.6 3561.2 764.2
Licensing 39.5 40.8 86.1
Total 4491 392.0 850.3
(c) Tumover by class of business (being the channels to markets)
Total Re
Reta Wholesale anc Licensing Total
2007 2006 2007 00€ 2007 2006 2007 2006 2007
Six months to 30 September £m £m £m £m £m £m £m £m £m
Gross segment
turnover 202.5 169.1 297.2 2423 499.7 411.4'1 39.5 40.8 539.2 4520'
Inter-segment
turnover - — (90.1) (60.2)''(90.1) (BO.2) - — (90.1) (60.2)"
Turnover 202.5 169.1 207.1 182.1 409.6 351.2 39.5 40.8 4491 3920
Total

Retail Wholesale and Retail Licensing Total
Year to 31 March 2007 £m £m m £m £m
Gross segment turmover 410.1 498.8t  908.9% 86.1 995.0*
Inter-segment turnover - (1447  (144.7)% - (144.7)
Turnover 410.1 354.1 764.2 86.1 850.3

o internal sales between the UK and US, previously under negotiation with the UK

finalised in the d
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

3. Segmental analysis continued
(d) Analysis of turmover by product category presented as additional information

Six months to ~ Six months to Year to

30 September 30 September 31 March

2007 2006 2007

£m £m £m

Womenswear 156.2 138.2 305.5

Menswear 115.6 109.0 227.0

Accessories 125.1 95.3 211.2

Other 12.7 8.7 20.5

Wholesale and Retail 409.6 351.2 764.2

Licensing 39.5 40.8 86.1

Total 4491 392.0 850.3
Number of directly operated stores, concessions and outlets

open at end of period 318 277 292

4. Non-GAAP measures

Operating profit for the six months to 30 September 2007 includes charges of £12.9m

(2006: £9.6m) relating to Project Atlas, our major infrastructure redesign initiative, which was
announced in May 2005. This project is designed to create a substantially stronger platform

to support long-term operation and growth of the Group. Investment in Project Atlas is expected
to be around £50m over the three-year period to 31 March 2008.

Operating profit for the six months to 30 September 2007 also includes a net profit of £15.1m
relating to the Group’s plans to relocate their global Headquarters in 2008. This net profit is
represented by a profit on the sale of freehold property of £19.6m, the cost of accelerated
depreciation of £0.9m and a provision for onerous leases as a result of the relocation for £3.6m.

Operating profit for the year to 31 March 2007 includes charges of £6.5m for the closure of
a polo shirt manufacturing facility in Treorchy, South Wales.

5. Taxation

The effective rate of tax is based on the estimated tax charge for the full year at a rate of 31.0%
(2006: 32.0%). The actual effective rate of tax for the year to 31 March 2007 was 29.5%, which
included a 1.5% benefit relating to previous years as a result of the advanced pricing agreement
in relation to internal sales between the UK and US. On an underlying basis the rate was 31%.
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

6. Earnings per share

The calculation of basic eamnings per share is based on attributable profit for the period divided
by the weighted average number of ordinary shares in issue during the period. Basic and diluted
eamings per share based on adjusted operating profit are also disclosed to indicate the
underlying profitability of the Burberry Group.

Six months to  Six months o Year to
30 September 30 September 31 March
2007 2006 2007
£m £m £m
Attributable profit for the period before Atlas costs,

relocation of Headquarters and Treorchy costs 65.3 56.4 130.0

Effect of Allas costs, relocation of Headquarters and
Treorchy costs (after taxation) 0.8 (6.5) (19.8)
Attributable profit for the period 66.1 49.9 110.2

The weighted average number of ordinary shares represents the weighted average number
of Burberry Group plc ordinary shares in issue throughout the period, excluding ordinary shares
held in Burberry Group's ESOPs.

Diluted earnings per share is based on the weighted average number of ordinary shares in issue
during the period. In addition, account is taken of any awards made under the share incentive
schemes, which will have a dilutive effect when exercised.

Six months to  Six months to Year to
30 September 30 Septermber 371 March
2007 2006 2007
Millions Millions Milions
Weighted average number of ordinary shares in issue
during the period 433.1 439.1 437.8
Dilutive effect of the share incentive schemes 9.3 10.7 8.3
Diluted weighted average number of ordinary shares in issue
during the period 442 .4 449.8 4461
Six months to ~ Six months to Year to
30 September 30 September 371 March
. ) 2007 2006 2007
Basic eamings per share Pence Pence Pence
Basic earnings per share before Atlas costs, relocation
of Headquarters and Treorchy costs 15.1 12.9 29.7
Effect of Atlas costs, relocation of Headquarters and
Treorchy costs (after taxation) 0.1 (1.5) (4.5)
Basic earnings per share 15.2 1.4 25.2
Diluted earnings per share
Diluted earnings per share before Atlas costs, relocation
of Headquarters and Treorchy costs 14.8 12.5 29.1
Effect of Atlas costs, relocation of Headquarters and
Treorchy costs (after taxation) 0.1 (1.4) 4.4)
Diluted earnings per share 14.9 11.7 24.7
20
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

7. Dividends

The interim dividend of 3.35p (2006: 2.875p) per share has been approved by the Board of
directors after 30 September 2007. Accordingly, this dividend has not been recognised as
a liability at the period end.

The interim dividend will be paid on 31 January 2008 to shareholders on the register at the
close of business on 4 January 2008.

A dividend of 7.625p (2006: 5.5p) per share was paid during the period in relation to the year
ending 31 March 2007. A total dividend of 10.5p per share was paid in respect of the year
ending 31 March 2007.

8. Capital expenditure

In the period there were additions to intangible assets of £1.1m (2006: £2.6m). In the period
there were additions to property, plant and equipment of £19.2m (2006: £17.7m) and disposals
with a net book value of £8.7m (2006: £0.1m).

Capital commitments contracted but not provided for by the Group amounted to £7.5m.
9. Trade and other receivables

As at As at As at
30 September 30 September 31 March
2007 2006 2007
£m £m £m
Non-current
Deposits and prepayments 6.3 5.1 5.1
Total non-current trade and other receivables 6.3 5.1 5.1
Current
Trade receivables 131.3 126.3 1112
Other receivables 15.1 2.8 9.4
Prepayments and accrued income 14.7 21.4 16.6
Total current trade and other receivables 161.1 150.5 137.2
Total 167.4 155.6 142.3
10. Long-term liabilities
As at As at
30 September 30 September
2007 2006
£m £m
Unsecured
Other payables, accruals and deferred income 12.3 10.9 10.4
Total 12.3 10.9 10.4
11. Provisions for liabilities and charges
Property
obligations
om
As at 1 April 2007 -
Created in the period 3.6
As at 30 September 2007 3.6

Property obligations arose from the portfolio of leasehold obligations of the Group following the
plans to relocate the global Headquarters.
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

12. Trade and other payables

As at As at As at
30 September 30 Septermber 31 March
2007 2006 2007
£m £m £m

Unsecured
Trade payables 55.2 27.0 56.8
Other taxes and social security costs 8.5 8.0 0.4
Other payables 17.6 25.9 19.4
Accruals and deferred income 71.8 61.2 78.1
Deferred consideration for acquisitions - 10.0 10.0
Total 1583.1 132.1 170.7

Deferred consideration in prior periods arose from the acquisition of Burberry's business in Korea.

18. Share capital and reserves

Ordinary Share
share  premium Capital  Retained Total
capital  account reserve reserve  eamings equity
£m £m £m £m £m £m

Balance as at 1 April 2007 0.2 167.3 1.8 26.0 207.8 396.9
Cash flow hedges — gains deferred in equity 1.3 1.3
Foreign currency translation differences 0.1 0.1
Net actuarial loss on defined benefit
pension scheme 0.4) (0.4
Tax on items taken directly to equity 0.4 11 0.7
Net income/(expense) recognised directly
in equity - - 09 1.2 - 04 17
Cash flow hedges — transferred to the
income statement (3.2) 3.2)
Tax on items transferred from equity 1.1 1.1
Attributable profit for the period 66.1  66.1
Total recognised income/(expense) for
the period - - (12 12 - 657 657
Transfer between reserves 0.6 (0.6) -
Employee share option scheme -
— value of share options granted 7.1 7.1
— tax on share options granted 0.1 0.1
— exercise of share options 6.7 6.7
— price differential on exercise of shares 6.3) (6.3
Share buy back costs (39.5) (39.5)
Sale of own shares by ESOPs 4.2 4.2
Dividend paid in the period (32.9) (32.9)
Balance as at 30 September 2007 0.2 1740 06 (5.00 26.6 205.6 402.0
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NOTES TO THE CONDENSED FINANCIAL
STATEMENTS CONTINUED

18. Share capital and reserves continued

During the six months to 30 September 2007, the Company repurchased and subsequently
cancelled 6,173,167 ordinary shares, representing 1.4% of the issued share capital, at a total
cost of £39.5m. The nominal value of the shares was £3,087, which was transferred to a capital
reserve. Retained eamings were reduced by £39.5m. The share repurchase programme
commenced in January 2005 and since then, a total of 79,038,397 ordinary shares have been
repurchased and subsequently cancelled. This represents 15.7% of the original issued share
capital at a total cost of £351.7m. The nominal value of the shares was £39,520 and has been
transferred 1o a capital reserve and the retained earmings have been reduced by £351.7m.

Options exercised during the first half to 30 September 2007 resulted in 1,030,282 shares being
issued (2006: 3,242,918), with exercise proceeds of £6.7m (2006: £14.8m). The related
weighted average price at the time of exercise was £6.52 (2006: £4.57) per share.

14. Contingent liabilities
There have been no material changes to the Group’s contingent liabilities since 31 March 2007.

15. Related party disclosures

The Group’s significant related parties are disclosed in the Annual Report for the year ended

31 March 2007, there were no material changes to these related parties in the period. No material
related party transactions have taken place during the first six months of the current financial year.

16. Foreign Currency

The results of overseas subsidiaries are translated into the Group’s presentation currency of
Sterling each month at the weighted average exchange rate for the period according to the
phasing of the Group’s trading results. The weighted average exchange rate is used, as it is
considered to approximate the actual exchange rates on the dates of the transactions. The
assets and liabilities of such undertakings are translated at period end exchange rates. Differences
arising on the retranslation of the opening net investment in subsidiary companies, and on the
translation of their results, are taken directly to the foreign currency translation reserve within equity.

The principal exchange rates used were as follows:

Average
Six months to  Six months ©© Year to
30 September 30 September 31 March
2007 2006 2007
Euro 1.47 1.47 1.49
US dollar 2.00 1.86 1.91
Hong Kong dollar 15.67 14.40 14.80
Korean won 1,861 1,770 1,801
Closing
As at As at As at
30 September 30 September 31 March
2007 2006 2007
Euro 1.43 1.48 1.47
US dollar 2.05 1.87 1.97
Hong Kong dollar 15.92 14.59 16.38
Korean won 1,873 1,772 1,851

The average exchange rate achieved by Burberry Group on its Yen licensing income, taking into
account its use of Yen forward sale contracts on a monthly basis approximately 12 months in
advance of royalty receipts, was Yen 220.7: £1 in the six months to 30 September 2007 (2006:
Yen 194.7: £1; Year to 31 March 2007: Yen 199.2: £1).
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Store portfolio

STORE PORTFOLIO

Directly-operated stores

Franchise
Mainline stores  Concessions Ouitlets Total stores
At 31 March 2007 7’ 182 33 292 58
Additions 11 20 3 34 6
Closures - (7) 0 8) -
At 30 September 2007 88 195 35 318 64
Store portfolio by region
Directly-operated stores Franchise
At 30 September 2007 Mainline stores  Concessions Outlets Total stores
Europe (excluding Spain) 25 15 13 53 7
Spain 5 93 4 102 -
North America 44 - 17 61 -
Asia Pacific 14 87 1 102 40
Rest of World - - - - 17
Total 88 195 35 318 64

Sales to franchise stores reported in wholesale revenue

Net retail selling square footage

000s square feet

At 30 September 2006

At 31 March 2007

630
650

At 30 September 2007

700

Retail selling square footage at period end; not the average for the period.
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STATEMENT OF DIRECTORS’
RESPONSIBILITIES

The directors confirm to the best of their knowledge that this condensed set of financial
statements has been prepared in accordance with International Accounting Standard 34,
Interim Financial Reporting’, as adopted by the European Union and that the Interim
Management Report and condensed financial statements include a fair review of the
information required by Disclosure and Transparency Rules 4.2.7 and 4.2.8 of the United
Kingdom's Financial Services Authority.

The directors of Burberry Group plc are listed in the Burberry Group plc Annual Report for
2006/07. A list of current directors is maintained on the Burberry Group website:
wWww. burberryplc.com.

By order of the Board

John Peace
Chairman
13 November 2007

Stacey Cartwright
Chief Financial Officer
13 November 2007
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INDEPENDENT REVIEW REPORT TO
BURBERRY GROUP PLC

Introduction

We have been engaged by the Company to review the interim financial information in the
half-yearly financial report (‘interim report’) for the six months ended 30 September 2007,

which comprises the Condensed Group Income Statement, Condensed Group Balance Sheet,
Condensed Group Statement of Recognised Income and Expense, Condensed Group Cash
Flow Statement and the related notes on pages 16 to 23. We have read the other information
contained in the interim report and considered whether it contains any apparent misstatements
or material inconsistencies with the interim financial information.

Directors’ responsibilities

The interim report is the responsibility of, and has been approved by, the directors. The directors
are responsible for preparing the interim report in accordance with the Disclosure and Transparency
Rules of the United Kingdom's Financial Services Authority.

As disclosed in note 1, the annual financial statements of the Group are prepared in accordance
with IFRS as adopted by the European Union. The condensed set of financial statements
included in this interim report has been prepared in accordance with International Accounting
Standard 34, ‘Interim Financial Reporting’, as adopted by the European Union.

The maintenance and integrity of the Burberry Group plc website is the responsibility of the
directors; our work carried out does not involve consideration of these matters and, accordingly
we accept no responsibility for any changes that may have occurred to the interim report since
it was initially presented on the website.

Our responsibility

QOur responsibility is to express to the Company a conclusion on the condensed set of financial
statements in the interim report based on our review. This report, including the conclusion,

has been prepared for and only for the Company for the purpose of the Disclosure and
Transparency Rules of the Financial Services Authority and for no other purpose. We do not,

in producing this report, accept or assume responsibility for any other purpose or to any other
person to whom this report is shown or into whose hands it may come save where expressly
agreed by our prior consent in writing.

Scope of review

We conducted our review in accordance with International Standard on Review Engagements
(UK and Ireland) 2410, ‘Review of Interim Financial Information Performed by the Independent
Auditor of the Entity’ issued by the Auditing Practices Board for use in the UK. A review of
interim financial information consists of making enquiries, primarily of persons responsible for
financial and accounting matters, and applying analytical and other review procedures. A review
is substantially less in scope than an audit conducted in accordance with International Standards
on Auditing (UK and Ireland) and consequently does not enable us to obtain assurance that we
would become aware of all significant matters that might be identified in an audit. Accordingly,
we do not express an audit opinion.
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Conclusion

Based on our review, nothing has come to our attention that causes us to believe that

the condensed set of financial statements in the interim report for the six months ended

30 September 2007 is not prepared, in all material respects, in accordance with International
Accounting Standard 34 as adopted by the European Union and the Disclosure and
Transparency Rules of the United Kingdom'’s Financial Services Authority.

PricewaterhouseCoopers LLP
Chartered Accountants

13 November 2007

London
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SHAREHOLDER INFORMATION

Reqistrar

Enquiries conceming shareholdings, changes
of name or address should be referred to
Equiniti Limited (formerly LloydsTSB Registrars),
Aspect House, Spencer Road, Lancing,
West Sussex BNO9 6DA, telephone: 0870
600 3970 (or +44 121 415 7047 from
outside the UK). In addition, Equiniti Limited
offer a range of shareholder information online
at www.shareview.co.uk. A textphone facility
for those with hearing difficulties is available
by calling: 0870 600 3950 (or +44 121 415
7028 from outside the UK).

Internet

A full range of investor relations information
is available at www.burberryplc.com. This
includes webcasts of results presentations
given to analysts and fund managers
together with the slides accompanying
those presentations.

Dividends

The interim dividend of 3.35p per share will
be paid on 31 January 2008 to shareholders
on the register at the close of business on

4 January 2008.

Dividend Reinvestment Plan

The Dividend Reinvestment Plan (DRIP)
enables shareholders to use their cash
dividends to buy further shares in the
Company. Full details on the DRIP can be
obtained from the Registrars. If you would
like your interim and future dividends to
qualify for the DRIP, completed application
forms must be returned to the Registrars by
17 January 2008.

Financial calendar

Electronic communication

Shareholders have the opportunity to receive
all shareholder documentation in electronic
form via the intemet, rather than through the
post in paper format. Shareholders who
decide to register for this option will receive
an email each time a statutory document is
published on the internet. Shareholders who
wish to receive documentation in electronic
form should register at www.shareview.co. Uk,

ShareGift

Shareholders with a small number of shares,
the value of which makes it uneconomic to
sell them, may wish to consider donating their
shares to charity through ShareGift, a donation
scheme operated by The Orr Mackintosh
Foundation (registered charity 1052686).

A ShareGift donation form can be obtained
from Equiniti Limited. Further information

is available at www.sharegift.org or by
telephone on +44 (0) 20 7930 3737.

Registered office
Burberry Group plc
18-22 Haymarket
London

SW1Y 4DQ

Telephone: +44 (0) 20 7968 0000
Fax: +44 (0) 20 7980 2950

www.burberryplc.com

Registered in England and Wales
Registered Number 03458224

Interim dividend record date

Third-quarter interim management statement
Interim dividend payment

Second-half trading update

Preliminary results announcement of results for the year ended 31 March 2008

Annual General Meeting

4 January 2008
156 January 2008
31 January 2008

April 2008
May 2008
July 2008
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